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B.Com. Semester - 6 (CBCS) Examination
March/April-2025 (NEW COURSE)
Business Management-6 (Elective (New))

Time: 2:30 Hours Marks: 70
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que-1 (A) Explain Importance of market segmentation. (10)
(B) Give difference between product differention and market segmentation. (10)
OR
Que-1  Explain the concept of consumer behaviour and discuss the factors affecting it.
Que-2  Explain importance of demand forecasting. Describe standards of Forecasting ideal method. (20)
OR
Que-2  What is demand forecasting! Explain its types and stages.
Que-3  Give difference between product marketing and service marketing. (15)
OR
Que-3  Explain the importance of marketing of service. Describe its affecting factors.
Que-4  Write Short Note: (Any Two) (15)

1) Online marketing
2) Green marketing
3) Cyber marketing

4) Rural marketing
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